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OOUURR  MMIISSSSIIOONN  
 

 

 TThhee  hhiissttoorryy  ooff  cciivviilliizzaattiioonn  mmaayy  bbee  
ssuummmmeedd  uupp  iinn  ssiixx  wwoorrddss::  tthhee  mmoorree  yyoouu  
kknnooww  tthhee  mmoorree  yyoouu  ccaann  ddoo..  

E. Abu 
 
 

BBYY  GGRROOWWIINNGG  AANNDD  BBUUIILLDDIINNGG  UUPP  OOUURR  EEXXPPEERRTTIISSEE,,    
WWEE  EEXXPPAANNDD  YYOOUURR  BBUUSSIINNEESSSS  OOPPPPOORRTTUUNNIITTIIEESS!!  

 

 

 

  
AABBOOUUTT  TTHHEE  CCOOMMPPAANNYY  
 

 
 
 

IInnffoowwaavvee®®  iiss  aa  ssppeecciiaalliizzeedd  mmaarrkkeettiinngg  rreesseeaarrcchh  aanndd  ccoonnssuullttiinngg  ccoommppaannyy  eessttaabblliisshheedd  iinn  

SStt..  PPeetteerrssbbuurrgg  iinn  22000000..  
 

According to the firm’s management, tthhee  oobbjjeeccttiivvee  ooff  IInnffoowwaavvee®® is to support its clients with 

information and methodology, in order to facilitate decision-making and successful marketing. 
 

IInnffoowwaavvee®®  aassppiirreess  ttoo  bbee  aa  ffuullll--sseerrvviiccee  ccoonnssuullttaannccyy  ccoommppaannyy, spanning the entire cycle from 

information retrieval to turn-key marketing solutions. The firm also conducts market research 

to evaluate investment project feasibility and delivers optimized marketing solutions. 
 

TThhee  ffuunnddaammeennttaall  ppoolliiccyy  ooff  oouurr  ccoommppaannyy is to devote personalized attention to every client and 

deliver solutions ideally suited to the client’s needs. Employing an optimal number of staff 

possessing all the core competence, Infowave® performs all its engagements independently, 

ensuring promptness, quality and credibility of the information it provides. 
 

Combining college degrees in marketing with years of relevant experience, Infowave® 

specialists perform all their assignments to very high professional standards, while offering 

very attractive terms to the company’s partners and clients. 
 

TThhee  ccoonnffiirrmmaattiioonn  ooff  oouurr  wwoorrkk  qquuaalliittyy  iiss  tthhaatt  IInnffoowwaavvee®®  wwoonn  tthhee  CCoonnssuullttaanntt  ‘‘22000022  ccoommppeettiittiioonn  

iinn  tthhee  BBeesstt  MMaarrkkeett  RReesseeaarrcchh  ccaatteeggoorryy..  TThhee  ccoommppeettiittiioonn,,  hhoosstteedd  bbyy  KKoorrppoorraattiivvnnyyee  FFiinnaannssyy,,  wwaass  

hheelldd  aammoonngg  RRuussssiiaann  ccoommppaanniieess..  
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CCOODDEE  OOFF  EETTHHIICCSS  
 

 
 

 IIssnn’’tt  iitt  aabboouutt  ttiimmee  wwee  ssttooppppeedd  
eexxppaattiiaattiinngg  aabboouutt  wwhhaatt  hhuummaann  bbeeiinnggss  
sshhoouulldd  bbee  lliikkee,,  aanndd  ttrriieedd  ttoo  bbee  tthhoossee  
hhuummaann  bbeeiinnggss..  

Marcus Aurelius 
 
Being committed to building long-term relationships with our clients, we know this will never 

happen unless they find our work satisfactory. We know it is our duty to adhere to a set of 

ethical principles, and we do. Here is our Code of Ethics: 
 

  PPeerrssoonnaalliizzeedd  SSeerrvviiccee  

No two problems are completely identical and, therefore, there can be no standard solution. 

Relying on our solid expertise, we deliver optimized solutions to meet each client’s 

individual needs and resources. 
 

  TToottaall  TTrraannssppaarreennccyy  

We keep our clients fully updated on our progress and the methods we employ; we provide 

every material bit of information that may affect the project. In our final report, we describe 

clearly and coherently the key findings of our study and our conclusions. We never try to 

‘impress’ our client with excessive ‘brainy’ terminology. 
 

  MMeettiiccuulloouuss  FFuullffiillmmeenntt  ooff  CCoommmmiittmmeennttss  

We will set a sensible financial framework and timeline for the project and stick to it. 

Working on our client’s project, we employ all accessible resources, means and practices if 

permitted by law and generally accepted ethical standards. We never accept an engagement 

unless we can assure quality performance. 
 

  FFuullll  CCoonnffiiddeennttiiaalliittyy  

We will treat any information received from, or on behalf of the client as strictly private and 

confidential, unless expressly instructed by the client. We never refer to the client, his 

project or our engagement without the client’s express consent. 
 

  CClliieenntt  RRiigghhttss  

The solution we deliver is always the best solution for our client, even if it is not the best 

solution for ourselves. We always put our client’s benefit before our own. 

 
 

WWEE  GGIIVVEE  YYOOUU  MMOORREE  TTHHAANN  YYOOUU  EEXXPPEECCTT  
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OOUURR  SSTTRREENNGGTTHHSS  
 

 

 BBee  nnoott  aaffrraaiidd  ooff  ppeerrffeeccttiioonn;;  yyoouu  wwiillll  
nneevveerr  rreeaacchh  iitt  

SSaallvvaaddoorr  DDaallii 
 

  NNoott  jjuusstt  iinnffoorrmmaattiioonn  bbuutt  ttuurrnn--kkeeyy  mmaarrkkeettiinngg  ssoolluuttiioonnss  

We provide more than information; we deliver solutions and ideas customized to suit your 

individual business needs. 

 

  AAccccuurraattee  IInnffoorrmmaattiioonn  

We assure the quality and credibility of information as we perform the entire service 

independently, avoiding subcontracting. 

 

  CCrreeaattiivvee  SSoolluuttiioonnss  

We are creative and always prepared to go beyond convention. We encourage our 

consultants to come up with new, better solutions to benefit the client. 

 

  CCoommppeettiittiivvee  RReemmuunneerraattiioonn  aanndd  GGoooodd  WWoorrkk  EEnnvviirroonnmmeenntt  

We make sure that our employees enjoy working for Infowave® and receive competitive 

remuneration. The way they feel about their work is evident in the quality of the information 

they find for us. 

 

  SSmmaarrtt  FFiinnaanncciiaall  PPllaannnniinngg  

We strive to deliver quality solutions at a minimal cost to the client. 

 

  TTaakkiinngg  RReessppoonnssiibbiilliittyy  

We assure top quality service through careful preparation and responsible treatment of 

every engagement. 

 

  SSttrroonngg  QQuuaalliiffiiccaattiioonnss  

We are proud of our consultants. They all hold college degrees in marketing and boast 

substantial experience in the field. We hope, there is no problem we cannot solve. 

 

  LLoovvee  ffoorr  oouurr  WWoorrkk  

We love our work and enjoy doing it. 
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OOUURR  SSEERRVVIICCEESS  
 

 

 TThheerree  iiss  aa  ssoolluuttiioonn  ttoo  eevveerryy  pprroobblleemm..  
TThhee  cchhaalllleennggee  iiss  ttoo  ffiinndd  iitt..  

Avvy Noef 
 

MMaarrkkeettiinngg  RReesseeaarrcchh  

We conduct the following types of marketing research: 

  RReesseeaarrcchh  ooff  ccoonnssuummeerrss//ccoonnssuummppttiioonn  ppaatttteerrnnss  

This is the more widespread type of marketing research, yielding a profile of your typical consumer, 

his wants and needs and his opinion about your products or services. This information will help you 

decide what products to make, where to advertise, where to sell them and at what price so as to 

ensure steady demand and high profits. 

  CCoommppeettiittiioonn//ccoommppeettiittoorr  rreesseeaarrcchh  pprrooffiilliinngg  

This type of research will inform you about the strengths and weaknesses of your competitors, 

anticipate their imminent market moves, and prompt you on preemptive action to stay ahead of 

competition. 

  AAsssseessssmmeenntt  ooff  mmaarrkkeett  eennvviirroonnmmeenntt,,  ttrreennddss  aanndd  oouuttllooookk  

This type of research study will provide facts and figures to develop your medium- and long-term 

business plan. It will tell you how demand for your products is likely to change in the next few years, 

in what way competition may change, what pitfalls may await your company in the future, and what 

options and opportunities it may want to leverage. 

 

MMaarrkkeettiinngg  RReesseeaarrcchh  ffoorr  IInnvveessttmmeenntt  FFeeaassiibbiilliittyy  

Includes a full-scale study of the current market situation and growth prospects for the project’s 

target sector, as well as project strengths and weaknesses. 

Based on our market study, we will produce a report on project feasibility together with a set of 

recommendations on how to proceed with the project. 

 

MMaarrkkeettiinngg  CCoonnssuullttaannccyy  

  AAuuddiittiinngg  aanndd  OOppttiimmiizzaattiioonn  ooff  CCoorrppoorraattee  MMaarrkkeettiinngg  IInnffoorrmmaattiioonn  SSyysstteemm  

A Marketing Information System (MIS) is an algorithm that helps gather, generalize and update 

market, consumer, sales and other data from various sources, and deliver it to decision-makers.We 

undertake to assess (audit) your corporate marketing information system and tell you how to 

optimize it. 

  NNeeww  OOppppoorrttuunniittiieess  ffoorr  YYoouurr  BBuussiinneessss  

The service includes: 

• Internal research of your business, its strengths and weaknesses; 

• Research of the external environment, opportunities and threats; 

• Recommendations on setting marketing goals and targets, defining ways to achieve them. 
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SSOOMMEE  OOFF  SSUUCCCCEESSSSFFUULL  PPRROOJJEECCTTSS  TTOO  DDAATTEE  
 

 

 WWee  jjuuddggee  oouurrsseellvveess  bbyy  wwhhaatt  wwee  
kknnooww  wwee  ccaann  aaccccoommpplliisshh;;  ootthheerrss  jjuuddggee  uuss  
bbyy  wwhhaatt  wwee  hhaavvee  aaccccoommpplliisshheedd  aallrreeaaddyy..  

HHeennrryy  WWoorrddsswwoorrtthh  LLoonnggffeellllooww 
 

RReettaaiill  

 Research of the market for sports gear in St. Petersburg, and issuance of recommendations on a medium-term 

business development plan for a major sporting goods store; 

 Research of the retail market of groceries, and assessment of the investment potential of St. Petersburg’s large 

self-serve grocery stores.  

 
 

PPrrooppeerrttyy  aanndd  CCoonnssttrruuccttiioonn  

 Research of the primary market for housing in St. Petersburg, and a market forecast for apartments in a new 

residential complex under construction; 

 Analysis of rebuilding options for early standard housing blocks (Khrushchev-era); 

 Market research for multilevel garages in St. Petersburg, and issuance of recommendations for a new multilevel 

parking garage; 

 Market research for low-rise suburban housing in the Leningrad Region, and issuance of recommendations for a 

new low-rise housing development. 

 
 

SSppoorrttss,,  HHeeaalltthh  aanndd  AAccttiivvee  LLeeiissuurree  

 Supply/demand research for health foods in St. Petersburg, and issuance of market entry recommendations; 

 Research of St. Petersburg’s fitness and entertainment facilities, and concept development for a fitness center; 

 Research of the Russian market for billiards supplies. 

 
 

EExxhhiibbiittss  &&  TTrraaddee  FFaaiirrss  

 Visitor and participant poll at a print advertising forum: V.D.R.H.;  

Polygraphics, Marketing and Business Communications; 

 Visitor poll at the St. Petersburg Furniture Show, IFEP; 

 Visitor poll at World of Furnishings and Interiors, FIDexpo. 

 
 

CCoonnssuullttaannccyy  

 Research of St. Petersburg market for management consulting services, and marketing strategy development for 

a consulting firm. 
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OOUURR  CCLLIIEENNTTSS  
 

 

 LLeett  tthhoossee  wwhhoo  ggaavvee  bbee  ssiilleenntt;;  lleett  
tthhoossee  wwhhoo  rreecceeiivveedd  ssppeeaakk  uupp..  

Miguel de Cervantes 
 
 

 

““KKnnaauuff””,,  tthhee  wwoorrlldd””ss  lleeaaddiinngg  mmaannuuffaaccttuurreerr  ooff  bbuuiillddiinngg  mmaatteerriiaallss  

 
“In the course of carrying out our projects the Infowave company 
specialists have demonstrated high professionalism and experience in 
marketing research, abilities to fulfill customer’s high requirements, 
effectively plan and conduct complicated tasks” 
 

Irina Eremkina 
Head of Marketing and Advertising Department 

 
 

 

““HHoommee  CCrreeddiitt  aanndd  FFiinnaannccee  BBaannkk””,,  oonnee  ooff  tthhee  lleeaaddeerr  ooff  RRuussssiiaann  

ccoonnssuummeerr  ccrreeddiittss  mmaarrkkeett  

 
“HCFB Marketing Department highly estimates the Infowave”s approach to 
customer policy and the quality of provided materials which fully meet the 
standards established by western companies. 
Thank you for your work, we will be pleased to continue cooperation in 
future.” 
 

Julia Makarenko  
Marketing Research Manager 

Home Credit and Finance Bank Marketing Department 
 
 

 

““WWeebbaassttoo””  ––  iinntteerrnnaattiioonnaall  lleeaaddeerr  ooff  ccaarr  sseeppaarraatteess  mmaarrkkeett  

 

“We are satisfied with the results of our effective cooperation with the 

Infowave marketing research company. The company has demonstrated 

high level of professionalism in collecting and thoroughly processing the 

data of our potential clients. The  information received is very important 

and we hope to  benefit from it the future.” 

 

Alexander Pertov  
Webasto Rus Regional Representative in North-West Region in Russia 

 
 

 

 

SSpprriinntt  aaccttiivvee  ggeeaarr  ssttoorree  

 
“We contacted Infowave when we realized we did not know where to take 
our business next. As we had never used market researchers or consultants 
before, it was hard at first to forge out a common language. Infowave 
consultants explained very patiently and in great detail what they were 
doing, how, and why they were doing it, and how we could help them in 
their study. They won our full trust.” 
 

Alexander Matin  
Chief Executive Officer 
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CCoolllliieerrss  IInntteerrnnaattiioonnaall  PPrrooppeerrttyy  CCoonnssuullttaannttss  

 
 
“Colliers International thanks the Infowave specialists for the efficiency and  
quality of provided studies in the real estate market, and the company 
executives for flexibility and readiness to meet customer”s interests and 
special requests” 
 

Nikolay Kazanskiy 
Senior consultant 

 
  

 

““DDookkaa  IInntteerrnnaattiioonnaall””  SSaaiinntt--PPeetteerrssbbuurrgg  BBrraanncchh  ––  lleeaaddeerr  ooff  RRuussssiiaann  

bbuuiillddiinngg  mmaarrkkeett  

 
“Our company is fully satisfied with the results of our cooperation. We are 
glad to recommend the Infowave as reliable provider of marketing 
services.” 
 

Gennady Syromyatnikov 
Head of Doka Rus Saint-Petersburg Branch 

  
 

 

““GGWWAA  SSaawwyyeerr””  ccoonnssuullttiinngg  ccoommppaannyy,,  oonnee  ooff  tthhee  rreeaall  eessttaattee  mmaarrkkeett  

lleeaaddeerrss  iinn  RRuussssiiaa  

 
“Specialists of the Infowave marketing research company have conducted 
the  tasks on the highest professional level. The results were clear, 
informative and presented in full accordance with the incoming tasks, 
strictly on time” 
 

Natalya Sapova 
Saint-Petersburg Branch Director 

 
 

 

 

 

 

 

DDeeccrraa  CCoonnssttrruuccttiioonn  &&  IInnvveessttmmeenntt  
 

“Performing their assignment for us, Infowave employees displayed a well-
grounded, systemic approach to planning and implementation, as well as 
conversance with efficient research methodologies. They know how to 
handle unconventional marketing challenges and professionally present the 
results of their work. 
Infowave’s performance fully met our expectations. It is our intention to 
continue doing business with Infowave.” 
 

Sergey Semionov, 
Chief Executive Officer 

 
 

 
 
 

 

RReesstteecc  TTrraaddee  FFaaiirr  CCoommppaannyy  
 

“Working on this project, we were really impressed by the responsible, 
professional way Infowave employees handled their engagement. They did 
their work very thoroughly for each successive phase of the research. As a 
result, the visitor polls yielded valuable information for both trade fair hosts 
and participants.” 
 

Oleg Prudnikov 
Head of Marketing, Advertising and PR 

Directorate for Furniture, Interior and Timber Industry Shows 
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LETTER OF REFERENCE 

 

With this letter the St. Petersburg branch of the Finnish-Russian Chamber of Commerce 
confirms that the Infowave has become our major sub-contractor since September 
2004 in conducting marketing research and processing information for marketing 
projects ordered by Finnish companies. 

In the course of this cooperation the Infowave specialists have carried out over 25 
different projects concerning the following matters: 

1. Complex marketing analyses  of industrial and consumer markets in order to 
estimate marketing potential for the Finnish firms and entrepreneurs who concider 
entry into the Russian national market. 

2. Projects aimed at searching for partners (dealers, customers, sub-contractors) for 
Finnish businessmen. Such projects involve updating databases, running preliminary 
negotiation for the potential partners who meet Finnish companies requirements. 

3. Networking projects. 

We are pleased to confirm that the Infowave marketing research company has proved 
itself a reliable partner, completing tasks with great efficiency and quality and on time, 
with our gratitude to the company specialists who demonstrate genuine attention to 
their customers interests and needs.  

The Finnish-Russian Chamber of Commerce partnership with the Infowave helps our 
experts to complete the tasks of Finnish companies with maximum quality and 
efficiency. 

It is our pleasure to recommend the Infowave as a reliable, responsible and customer-
focused marketing research sub-contractor, whose results meet the highest standards 
of European market.  

Olga Makeeva 

Finnish-Russian Chamber of Commerce International Project Manager 

 

19.01.2006 

Phone number: +7 (812) 316-03-34 

 
  

Suomalais-Venäläinen 
kauppakamari 
 
HELSINKI 
World Trade Center 
PL 800 
Aleksanterinkatu 17 
00101 Helsinki 
Finland 
Puh. +358 9 6969 3460 
Fax +358 9 6969 3465 
www.f inruscc.f i  
www.f inruscc.com 
info@finruscc.fi 
 
PIETARI 
4 Krasnoarmeiskaja ul. 4 A 
198005 St. Petersburg 
Russia 
Puh. +7 812 316 1641 
Fax +7 812 112 7252 
www.f inruscc.ru 
info.spb@finruscc.ru 
 
MOSKOVA 
Pokrovski Bulvar 
4/17 str. 4 B 
101000 Moscow 
Russia 
Puh. +7 095 925 9001 
Fax +7 095 795 3040 
www.f inruscc.ru 
info.mow@finruscc.ru 
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CCOONNTTAACCTTSS  
 

 

 AA  sseeaaffaarreerr  wwhhoo  kknnoowwss  nnoott  hhiiss  
ddeessttiinnaattiioonn  hhaarrbboorr  wwiillll  nneevveerr  ggeett  ttaaiill  
wwiinndd..  

SSeenneeccaa 
 
 
Address:  154 Engelsa pr., 2nd Floor, Suite 139, St. Petersburg, 194358, Russia 

Phone/fax:  +7 (812) 380-24-77 

E-mail:  mail@infowave.ru  

Internet: www.infowave.ru 

 
 
 

 


